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Summary of Qualifications

A senior marketing executive with a 20+ year proven track record driving branding, marketing and creative initiatives across multiple platforms and industries; including entertainment, sports, digital, kids, licensing, publishing and packaged goods.  Demonstrated leadership ability to oversee multi-faceted marketing divisions and generate substantial revenue growth through integrated partnerships and initiatives.  Broad range of experience on both the agency and client side, with specialty expertise launching and branding entertainment networks for companies such as FOX (FUEL TV tripled ratings and became the #1 destination for UFC programming. Fox Reality Channel named the fastest growing network in 2005 and exceeded business plan by 3 years), NBC Universal/BRAVO (51% increase in distribution and 200% ad sales growth), Disney (Disney Channel Original Movies catapulted the network to the #1 destination for tweens) and SONY Screenblast (named amongst the Top 10 websites and the 1st broadband creativity platform bundled on laptops).  

Professional Experience

Outdoor Media Holdings: Outdoor Channel, Temecula, CA: (July 2012-present).
Senior Vice President, Marketing, On-Air Promotion & Creative Services: Direct Report, President 
· Divisional responsibilities include spearheading strategic and creative brand marketing initiatives, on-air creative and operations, print & digital creative, management of 6 annual trade show efforts, function as daily divisional support for ad sales, affiliate sales, and digital marketing, 3rd party partnerships and promotions, directly manage consumer PR agencies, as well as creative and promotional vendors to support the lifestyle driven sports brand. 
· 6 month accomplishments: Campaign development for brand & 4 new Original series, implemented a VOD strategy, generation of strategic branding roadmap, created a graphic internal architecture system, implemented an on-air operational work flow & shared drives, overhauled production guidelines, produced a toll free number (40% conversion rate), develop & pitch ad sales sponsorships (incremental $1.5 million for “Seasons” and “As Seen On” programs), leverage affiliate relationships with signature promotions (Gear up & Go/ Spring Fever) resulting in $6 million in cross channel promotional value.
· New partnership development: Revolution Radio, Bonnier Publications, Cabelas, Bass Pro Shops, Dicks Sporting Goods.
News Corporation: FOX, Los Angeles, CA: (February 2005-August 2012). 
Fox Sports Media Group: FUEL TV 
Senior Vice President, Marketing & On-Air Promotion: Direct Report, General Manager 
· Divisional responsibilities include establishing and implementation of all strategic and creative branding marketing initiatives (on and off-air) for the adrenaline infused action-sports network consistent with the channel’s brand vision. 
· Strategically re-positioned/re-branded network within 8 weeks after acquisition of the UFC; including logo development, 3 graphic & promo packages, complete digital and Facebook overhaul/redesign to support a robust social media strategy.
· Expand core audience to include M18-34, broaden the scope of entertainment-based programming; including launch of the UFC on FUEL TV, and new film destinations Late Night Kung-Fu and FUEL TV ACTION CINEMA.
· Directly manage multiple divisions; including marketing, on-air promotion & graphics, PR, digital media, promotions, digital/social networking and serve as the internal corporate liaison for synergy efforts, ad sales and affiliate marketing to achieve channel ratings.  Optimization of divisional strategies and operations created incremental media opportunities valued at over $56M annually, 300% increase in VOD viewership, & quadrupled on-air department output w/organizational restructure.
Fox Cable Networks: Fox Reality Channel (February 2005-April 2010).  

Senior Vice President, Marketing & On-Air Promotion: Direct Report, President
· Responsible for strategic & creative development for the successful 12 week launch of Fox Reality Channel.  Spearheaded all corporate identity and branding initiatives including logo development, positioning statements & graphics packages. Created an on-air operations system including the creation of customized operating software, initial build out of editorial and graphics bays, structured a library system for tracking/ reporting.  Significantly decreased OA operations costs & increased profit margins by 15%. 
· Fox Reality Channel was named the fastest growing cable network in 2005 & in News Corp history, reaching 50M subscribers in 3 years.  Channel exceeded business plan every year & in 2007 generated profits not forecasted until 2013. 
· Divisional management includes overseeing all strategic and creative aspects of consumer marketing, on-air promotions & operations, branding, licensing, consumer promotions, domestic & international publicity, media buying/planning, fiscal responsibility, corporate synergy, social networking, digital brand extensions, & serve as the internal liaison for ad sales & affiliate.
· Created integrated marketing strategies &  brand extensions to support digital media efforts such as iTunes, Amazon, AOL, text messaging subscription, interactive TV, and VOD (premium and non-premium) resulting in upwards of 1M downloads per month.  
· Championed the creative process to develop and evolve 3 complete network branding graphic packages across all network platforms including on-air, VOD, mobile and digital.
· Marketing and publicity strategies in resulted in approximately $120M in value per year to support original programming with exposure on national broadcast, radio, print publications, synergy efforts, digital and online exposure.  
NBC Universal Cable Networks/Bravo, Burbank, CA: (April 2003- December 2004).

Vice President, Consumer Marketing & Promotions: Direct Report, Executive Vice President, Marketing
· Responsibilities include driving strategic & creative development of national consumer marketing and promotional efforts, drive overall strategic brand development, establish 3rd party promotional & media partnerships, spearhead all Bravo licensing initiatives (NBC Enterprises), development of creative strategies supporting ad sales & affiliate marketing, internal/external agency hiring & management, fiscal responsibilities and building/ managing internal team of direct reports.

· 2003 marketing initiatives significantly contributed in Bravo achieving a 51% growth vs. all ad supported networks making it one of the fastest growing cable networks in 2003, drove record breaking ratings to assist in a 200% sales increase, rank climb in prime from 36 to 22, and successfully broadened the audience to include younger viewers.

Sony Pictures/Sony Pictures Digital Entertainment (SPDE), Culver City, CA:  (November 2000-Dec. 2002).  

Vice President, Marketing:  Direct Report, General Manager/President
· Responsibilities included driving all divisional strategic/creative development to launch of Sony’s first broadband creativity platform, Screenblast (content, digital multi-media editing tools & streaming communities).  Named Top 10 sites by EW 2001.
· Built and managed a cross-divisional team encompassing advertising, promotions, public relations, online, and research departments.  Hired and manage 5 consumer advertising, promotions, online, PR and media agencies.
· Spearheaded all mass media consumer offline and online advertising and branding, promotions/partnerships, media placement, new product launches, PR, internal Sony synergy relationships, sales materials & fiscal responsibility for a $20M budget. 
Disney/ABC Cable Networks, Burbank, CA: (June 1998-April 2000).  
Director, Consumer Marketing: (Disney Channel, TOON Disney & SOAP NET). Direct Report,  Vice President, Marketing
· Responsibilities included driving strategic planning and creative management for all off-air mass media consumer campaigns encompassing 3 cable networks.  Led the consumer marketing team for the launch of SOAPnet.

· Established the Disney Channel Original Movie and Playhouse Disney brands, spearheaded strategy for the 1st branding efforts for Disney Channel, responsible for marketing all Disney Channel series and music specials, TOON Disney and SOAPnet initiatives.

· Development of marketing plans, media planning/analysis & fiscal year budgets for DC, TOON and SOAPnet.

· Multiple agency management including advertising, media, print, creative freelancers and internal team of direct reports. In addition, worked with outside divisions on Disney Channel licensing initiatives (plush, music, toys).

· Created internal synergy opportunities with creative services, on-line and on-air & divisional partnerships within the Walt Disney Corporation; including music, video and retail.  Fiscal Responsibility for a $21M marketing budget.

Los Angeles Times, Los Angeles, CA: (Oct. 1996- June 1998).  Sections: (Sports, Business, Health, Metro, Main News) Brand Manager/Consumer Marketing & Promotions: Direct Report, Division Director
· Strategic planning & creative execution of mass media consumer campaigns with promotional overlays to position & promote the “hard news” sections, new product launches (Health), re-launches (TV Times) and section re-designs (Sports).  Daily interfacing with senior editorial staff to support content & specials. Drove multi-media initiatives increasing circulation and advertising revenue. 

· Structured contract negotiations with all LA professional & college sports teams/arenas to create sponsorship packages driving circulation, advertising revenue & raising awareness for Sports.

· Managed all outside ad agencies, internal direct reports & in-house creative to produce mass media branding campaigns.
Nestlé Food Company/MARS Advertising, Glendale, CA:  (November 1994- September 1996)  

Group Account Director: Brand Mktg. Division.  Account: Nestlé Chocolate & Confections Division.  
· Functioned as the on-site strategic consultant for Nestlé brand managers, segment managers and sales to develop & implement brand specific promotions, new product line extensions & launches, theatrical packaging supporting the Nestle/Disney alliance, and AS Marketing programs for National Accounts (Wal-Mart, K-Mart, Target), Grocery COT & Military Bases. 
· Leveraged outside contracts with Disney, the NBA & Coca Cola for all line event promotions, in-store merchandising & development of POS materials and consumer/trade marketing promotions.

Education
· MA Degree, Michigan State University: Advertising & PR (pending) 
· BS Degree, Eastern Michigan University:  Major: Merchandising/Design. Double Minor: Marketing & Journalism
· MSU Graduate School of Management: Marketing II & Management I programs 
Professional Affiliations

American Marketing Association (AMA), Television Academy of Arts and Sciences, PROMAX (Member & Judge)
Women in Cable and Telecommunications (WICT), Cable & Telecommunications Association for Marketing (CTAM), CTAM Consumer Marketing Council, Advertising Club of Los Angeles (ACLA), Society of Children’s Book Writers & Illustrators 

Honors and Awards
· PROMAX:  2011 16 Gold/Silver Awards for various FUEL TV ID’s, 2008 Gold Award: The Search for the Next Elvira, 2004 3 Gold Awards: Queer Eye- Launch & Promo Campaign & Celebrity Poker-“Obsession”& 1 Silver: Inside the Actors Studio

· TELLY AWARDS: 2008 & 2009 American Idol Extra (Gold), “Only One Place: American Idol & American Idol Extra” 
· JWI magazine:  2006 Named top 10 Women to Watch 
· CTAM: 2012 Bronze Mark: UFC Coming, 2004 CTAM Silver Mark: Promo & Tune in, Queer Eye All New. Still Gay. 2003 Silver Mark: Collaborative Marketing Campaign, launch of Queer Eye for the Straight Guy. 

· Multichannel News: 2004 Beacon Award for the launch of Queer Eye for the Straight Guy.

· Times Mirror:  Innovation Award (1997 &1998) for reinventing the Business section & the launch of Health.  1998 Consumer Marketing Innovation Award for building readership, circulation and revenue.
Significant Entertainment Launches
NETWORK & SUB-BRAND LAUNCHES 

· FUEL TV (Re-brand network from counter-culture lifestyle sports brand to an unapologetic male destination) 
· UFC on FUEL TV (Sub-Brand Launch encompassing 60% of network programming)
· FUEL TV ACTION CINEMA (Block launch)
· FOX Reality Channel (Network Launch)
· SoapNet (Network Launch)
· BRAVO (Re-brand cable network as unconventional, innovative & eclectic)
· Disney Channel (1st branding campaign to reposition as a live-action destination)
· Disney Channel Original Movies (Sub-Brand launch)
· Playhouse Disney (Brand/Pre-school day part launch)
· TOON Disney (Network Re-brand)
NOTABLE SERIES/FRANCHISE LAUNCHES

· UFC on FUEL TV & Launch of Facebook.com/fueltv
· American Idol Extra
· Queer Eye for the Straight Guy (Emmy Award-Winning)
· Project Runway (Emmy Award-Winning)
· Project Greenlight (Bravo/Horror Genre)
· Kathy Griffin: My Life on the D-List (Emmy Award Winning)
· Paradise Hotel 2
· Long Way Down w/Ewan McGreggor (Bravo) and Long Way Round (FRC)
· Pre-School: Jim Henson’s Bear in the Big Blue House (Emmy Award-Winning) & Rolie Polie Olie
· Zenon
· Disney Channel’s 1st Live Action Series, The Famous Jett Jackson, and So Weird 
· Glass and the Machines of God (Billy Corgan/Smashing Pumpkins)
NOTABLE PRODUCT & DIGITAL LAUNCHES

· FUEL.tv (re-brand) & Launch of Facebook.com/fueltv
· OutdoorChannel.com (website re-design)
· Los Angeles Times (Brand launch)
· Los Angeles Times Health Section (Launch)
· Los Angeles Times Small Business Section (Launch)
· LowerMyBills.com (Digital Brand launch)
· SONY Screenblast (Digital Brand Launch)
· Screenblast Creation Suite of Multimedia Editing Tools (in partnership with Sonic Foundry)

LICENSING INITIATIVES

· Disney Channel 
· hEARS premEARS Original Movie Soundtrack (vol. 1)
· Bear in the Big Blue House in conjunction with Consumer Products and Jim Henson Co.  DVD Series, Plush Toys (Arcotoys), Board Games (Fisher Price & Mattel), Computer Games (Knowledge) & books (Simon Spotlight a division of Simon & Schuster). 
· BRAVO
· Queer Eye For the Straight Guy, The Fab 5’s Guide to Looking Better, Cooking Better, Dressing Better, Behaving Better and Living Better.  (#6 NY Times Best Seller List making it the most successful Clarkson Potter launches).  
· Queer Eye for the Straight Guy: What’s that Sound? Soundtrack part of an 8 CD $3M deal with Capitol Records.  (Launch #39 top 200 albums, #2 top soundtracks, #1 electronic album & #7 Internet. Soundtrack went Gold in Australia within 2 weeks). 
· Queer Eye for the Straight Guy 2004 & 2005 Wall & Desk Calendars (Cedco Publishing). 
· Celebrity Poker Showdown Poker/Blackjack gaming tables, branded aluminum cased CPS Poker Sets, chips and cards.
· FOX Reality Channel
· The Encyclopedia of Reality Television v. 1&2—(Pocket Books)
· Long Way Down publishing and music partnerships (ATRIA/Simon & Schuster and EMI/Capital Records) 
